






MUSIC EMBRACES INNOVATION; 
PEOPLE AROUND THE WORLD BACK 
RESPONSIBLE AI

Music has always been about innovation. 
From artists and songwriters to 
music companies and beyond, the music 
community has historically backed 
innovation – whether in music style and 
composition, the use of new technologies 
for music creation or how fans can 
enjoy music or music-based content. 
GenAI technology is no different, and 
we are eager to seize its opportunities.

Equally, when in late 2025 IFPI 
asked about 10,000 people across the 
UK, France, Brazil, South Korea and 
India for their views on AI and its 
implications on copyright for the 
creative industries, they expressed 
support for fairness, human creativity 
and heritage.

WHAT IS THE ISSUE WITH GEN AI?
Generative AI models are usually 
developed using vast datasets. This 
means they can produce text, images, 
videos or music within seconds 
from simple prompts. To create 
high-quality outputs, generative AI 
requires high quality inputs. When 
developed and deployed responsibly, 
these technologies have the potential 
to unlock exciting new opportunities 
for creativity, innovation and fan 
engagement.

However, in some cases, bad actors are 
developing their generative AI models 
using copyright protected material 
without authorisation. The outputs 
from these systems then compete 
with the original works. In the case of 
music, they are flooding streaming 
services and being consumed in ways 
that divert listening and payments 
away from artists.   

WHAT IS THE WAY FORWARD 
FOR THE INDUSTRY?  
Record companies are proactively 
working to define music’s relationship 
with AI. All with the goal of helping to 
shape a responsible approach to AI, 
one that supports innovation, protects 
human artistry, enables market-led 
licensing and ensures that the rights 
of creators and other right holders 
are respected. They are engaging 
with developers who are recognising 
and respecting intellectual property 
rights to enhance the creative process 
and bring extraordinary and exciting 
experiences to fans. Importantly, 
these licensing solutions are 
already emerging across the music 
ecosystem. Major and independent 
music companies are entering 
agreements with AI developers, 
while voluntary licensing solutions 
are being explored by a range of 
market participants. A diverse and 
competitive market for AI licensing is 
already developing, underpinned by 
exclusive rights, voluntary licensing 
and commercial freedom.  This activity 
is based on a foundational principle: 
authorisation.

Through the same licensing models 
that fuelled the growth of streaming, 

gaming and social media, record 
companies are ensuring that the 
intrinsic value music brings to 
these technology companies is 
fully recognised and appropriately 
remunerated. 

WHAT IS THE MOST EFFECTIVE WAY 
TO ENSURE MUSIC IS PROPERLY 
VALUED IN THESE ARRANGEMENTS?
Historically, voluntary direct licensing 
has generated the best results for 
the music community and led to real 
innovation based on the partnerships 
that develop because of it. 

Despite this, we have seen proposals 
for statutory remuneration rights, 
compulsory licensing models and 
mandatory collective management 
arrangements that would interfere 
with right holders' ability to directly 
license their content.

These alternative remuneration 
schemes are not the solution. They 
simply distort the market by stripping 
right holders of their exclusive rights 
and the ability to decide whether, how 
and by whom their work is used.

By eroding rights in this way, such 
regimes eliminate bargaining power, 
tilting the scales against right holders 
and taking away the means to 
guarantee appropriate market value 
for music. 

To protect artists’ interests in such a 
dynamic and evolving environment, 
right holders must retain the freedom 
to exercise their exclusive rights in 
the manner that best serves artistic 
and commercial needs, and blunt 
legislative interventions that would 
downgrade them must be avoided at 
all costs. 

Governments can play a positive role in 
this by ensuring that existing copyright 
and AI rules are implemented and 
enforced effectively, and by requiring 
meaningful transparency around the 
content used to develop AI models 
to ensure that right holders have 
the practical and effective means 
to exercise and enforce their rights. 
This creates legal certainty, supports 
responsible innovation and helps 

ensure that good actors are not 
undercut by those using music without 
authorisation.

As highlighted throughout this 
report, when copyright is respected, 
transparency obligations are 
meaningful and enforceable, and 
market-led licensing is allowed 
to develop, creators, technology 
companies and consumers can all 
benefit from AI's opportunities.

WHAT IS BEING DONE TO HELP FANS?  
IFPI and industry partners announced 
a voluntary track labelling system to 
give fans clearer information about the 
use of GenAI in sound recordings. 

Track-level labelling across digital 
music services helps fans distinguish 
between “AI-Generated” and “AI-
Assisted” recordings.

The AI-Generated label is deployed 
when GenAI was used to generate the 
entirety or the primary portion of the 
creative elements of the recording, 
whilst AI-Assisted is when the 
recording was created substantially by 
humans, but GenAI was used for some 
expressive elements. 

In addition, IFPI has implemented 
global principles for the eligibility of 
AI-developed recordings in Official 
Music Charts. The principles will enable 
official charts to accommodate lawful 
use of AI in the creative process whilst 
remaining an authentic celebration of 
human artistry. 

The framework will establish a clear 
boundary between human-led 
creativity and works that are purely 
synthetic, or generated by unauthorised 
AI models. It will also help to ensure that 
any tracks with a fraudulently boosted 
stream count are not recognised or 
celebrated in the charts. 

Together, these initiatives help fans 
make informed choices, promote 
transparency around the use of AI in 
music, and ensure that innovation 
develops in a way that continues 
to recognise and celebrate human 
artistry.

AI POLICY 
IN PRACTICE

Q&A 

ABBAS LIGHTWALLA IS IFPI’S DIRECTOR OF GLOBAL POLICY. HERE, HE 
PROVIDES HIS INSIGHTS INTO THE AI POLICY CHALLENGE AND THE SOLUTIONS.   

of respondents across all 
five countries opposed 
AI companies’ use of 
creative works to develop 
AI platforms without 
authorisation or payment. 69%

Survey conducted from 10 to 25 November 2025 by Stack Data with a representative sample of 2,003 British, 2,000 French, 2,000 Indian, 2,000 Brazilian and 
2,001 South Korean respondents.

Most people across all �ve 
countries agreed that each of 
their respective governments 
should introduce new rules to 
make AI developers be more 
transparent about the content 
they have used to develop their 
models. This included 65% of 
French respondents. of French respondents say protecting and promoting 

France’s unique cultural identity is extremely/very 
important and there is strong support for new rules 
on transparency. 

77%
Amo & Aymen
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PROTECTING 
THE ECOSYSTEM 
IN EUROPE: 
TACKLING 
STREAMING 
FRAUD
STREAMING FRAUD –  
WHAT IS IT?
Fraudsters exploit gaps in music platforms’ 
protections and across the supply 
chain.  These criminals upload tracks via 
distributors and deploy armies of ‘bots’ to 
create artificial ‘plays’ of those tracks to 
generate income. 

Because streaming services pay 
right holders from a finite pool of 
revenue, income is being diverted from 
legitimate creators who attracted users, 
subscriptions, and advertising to these 
platforms in the first place.    

This is theft, plain and simple. 

And with the rise of generative artificial 
intelligence (AI), the practice has been 
industrialised, enabling the mass creation 
of artificial content and artificial listening, 
and making large-scale fraud cheaper 
and faster to perpetrate - and harder for 
systems to detect.  

STOPPING FRAUD AT SCALE:  
TAKING ACTION AT EVERY 
STEP OF THE CHAIN

RECORD COMPANY 
ACTION
IFPI and its member companies are taking 
direct action against those enabling and 
profiting from streaming fraud. Legal 
proceedings have led to the disruption 
and shutdown of manipulation services 
in multiple territories, including Germany, 
France, Norway, Brazil and Canada, with 
further actions underway.

IFPI also works closely with governments 
and law enforcement agencies to improve 
understanding of how these crimes operate 
and to support effective investigation and 
enforcement. 

But enforcement alone cannot solve the 
problem at scale. 

The music industry faces 
an increasing threat from 
streaming fraud. By artificially 
generating plays for 
manipulated or fake content, 
bad actors are siphoning 
vital revenues away from the 
artists, songwriters, record 
labels, music publishers and 
others who power the music 
economy.  

While record companies are 
taking robust action, we need 
organisations at every stage 
of the streaming value chain 
to take proactive steps to 
prevent, detect and act on 
fraudulent activity.  

In January 2026, Deezer 
reported it was receiving 
more than 

Deezer also revealed that 
up to 

90,000
fully AI-generated tracks 
every day.

85%
of all streams on AI-
generated music were 
fraudulent in 2025 – up 
from the 70% figure it 
reported last year.  

Bad actors are agile and persistent. 
To stop fraud, the organisations 
with the data, scale and leverage 
to prevent this fraudulent 
activity, including streaming 
services, content aggregators and 
distributors, must act together.   

SO, WHAT NEEDS TO BE DONE? 
1.	� IMPLEMENT ROBUST 

IDENTITY VERIFICATION 
Distributors need to know who is providing 
content to their services and digital 
service providers (DSPs) need to verify 
that accounts are used by real humans 
who are genuinely engaging with music and 
not ‘bots’.  These kinds of requirements 
are used in a variety of industries, such as 
banking, and involve verifying the identity 
of clients, including a determination of 
the level of risk that they could engage in 
unlawful activity.  

2.	�VIGOROUSLY VET  THE CONTENT 
Distributors must put in place measures to 
verify not only the identity of their clients, 
but the legitimacy of their content before 
it goes live.  The authenticity of both the 
customer and the content should be 
regularly reviewed. 

3.	�LEVERAGE  ECOSYSTEM DATA  
DSPs have the advantage of seeing across 
the entire ecosystem and they must 
leverage this bird’s-eye view. This means 
using first-class measures to be more 
effective in detecting, shutting down and 
mitigating the impact of fake plays and 
suspicious playlists. 

4. 	�CROSS-INDUSTRY INTELLIGENCE 
SHARING:  
When a bad actor is identified by one platform 
or service, they shouldn't be able to simply 
move their "business" to another. Information 
in respect of known bad actors and their 
methods should be shared to prevent them 
from evading enforcement and repeating 
their behaviour. That means regularly updating 
measures to capture new fraudulent activity 
and actors based on shared learnings.  

These actions amount to something simple 
and essential: streaming services and 
distributors working together to identify, 
disrupt, and shut out fraudsters who abuse 
the system. This is essential as generative 
AI continues to grow and develop.   

Record labels are working to meet 
these standards. And, if we collectively 
use existing tools to share intelligence 
and apply best practices, we can make 
streaming fraud genuinely difficult and 
expensive to pursue.   

But it will happen only if the entire music 
community comes together and commits 
to meaningful, sustained action. 

Sarah Connor
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GLOBAL 
MUSIC 
REPORT
2026

PREMIUM EDITION

IFPI GLOBAL 
MUSIC REPORT
The definitive source of data, insights and 
analysis for the recorded music industry.

Used by record labels, streaming platforms, 
banks, academic institutions and 
governmental departments.

An indispensable resource to anyone wishing 
to understand or invest in the recorded 
music industry.

The premium edition package contains  
granular data, analysis and insights covering:

The Premium Edition report is available at discounted pricing 
for IFPI members, companies in the recorded music sector 
as well as governmental and academic institutions. Please 
contact ritco@ifpi.org for more information or to see if you 
qualify for this pricing.

GMR.IFPI.ORG

RITCO@IFPI.ORG
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IFPI is the voice of the recording industry worldwide, representing members across the globe. 
We work to promote the value of recorded music, campaign for the rights of record producers 
and expand the commercial uses of recorded music around the world.
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